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National Study Finds Consumers Continue to Shop for Bargains In Good 
Times or Bad 

 
Results Show Effort to Save on Everything From Food to Futons 

 
COLUMBUS, Ohio, April 21 /PRNewswire-FirstCall/ -- War and the economy -- 
two sources of consumer uncertainty have shoppers keeping a tight hold on their 
wallets. Consumers are focused on finding the lowest prices on products and are 
visiting discount and closeout stores more often to stretch their dollars, according 
to a new survey conducted by Opinion Research Corporation. The survey, 
sponsored by Big Lots, the nation's largest broadline closeout retailer, found 
consumers are searching for a cheaper alternative to conventional retail stores 
for items such as food, household goods, and furniture. And they're finding 
significant savings on these products at discount and closeout stores. 
 
The phone survey of 1,018 adults was conducted in March prior to the start of the 
war and found the following: 
 
    -- On average, Americans consider 37% off the original price of an item a 
       bargain. 
    -- 88% of consumers buy food items on sale, while only 44% buy toys or 
       games on sale. 
    -- 73% of consumers comparison-shop for brand name products. 
    -- Saving money is a family affair -- 78% of consumers shop with family or 
       friends. 
 
In addition, the survey results highlight the fact that consumers are turning to 
closeout stores, where prices on brand-name merchandise are deeply 
discounted. It also reveals consumers associate the lowest prices with closeout 
shopping. Big Lots found the survey results to be reflective of the current 
environment in consumer spending. 
 
"Whether we have a good economy or a challenging one, we believe all 
shoppers enjoy saving money on brand-name merchandise," said Michael J. 
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Potter, chairman and CEO of Big Lots. "Closeout shopping gives consumers an 
affordable and exciting alternative to conventional retail." 
 
Consumers like Melva Molina agree. "We just have more fun with our money 
when we know we're getting a good deal," stated Molina while filling her 
shopping cart at the Big Lots store on Wilson Road in Columbus. "Big Lots takes 
the anxiety out of shopping." 
 
 
    The results of the survey also indicated: 
 
    -- 69% of consumers buy something they hadn't planned to because it is on 
       sale. 
    -- 36% of consumers only buy what's on their list, while 25% are 
       spontaneous shoppers. 
    -- 43% of men shop with a list, compared to only 23% of women. 
    -- Women are more sales driven than men and tend to look for larger 
       discounts. 
    -- Americans buy all types of items on sale including clothing, cleaning 
       products, seasonal/holiday items, gifts, and housewares. 
 
Big Lots sells merchandise at 20 to 40 percent below discount stores and up to 
70 percent below conventional retail stores. With more than 1,350 stores in 45 
states, Big Lots continues to grow and dominate the closeout category. The 
company offers tremendous savings to customers on brand-name consumables, 
seasonal products, housewares, toys, furniture and home decor, and gifts. Big 
Lots has become known for its exceptional deals as well. Some of those deals in 
the past have included bass boats, golf carts, computers, slot machines, and 
high-quality furniture. Most closeout merchandise is acquired from overstocked 
inventory, package changes, discontinued products, or product testing. 
 
To learn more about Big Lots, or to speak with a company representative, 
contact Keri Lucas at 614.278.7023. 
 
The national telephone survey of 1,018 adults was conducted March 7-9, 2003, 
by Opinion Research Corporation. The margin of error is plus or minus 3%. 
Opinion Research Corporation provides commercial market research, health and 
demographic research for government agencies, information services, 
teleservices and consulting. The company is a pioneering leader in the science of 
market and social research, and has built a worldwide data-collection network. 
Further information is available at www.opinionresearch.com. 
 
Big Lots, Inc. (www.biglots.com) is the nation's largest broadline closeout retailer 
with annual revenues exceeding $3.8 billion. Headquartered in Columbus, Ohio, 
Big Lots operates more than 1,350 retail stores serving 45 states. Four regional 
distribution centers throughout the country, ranging in size from 1 million to 3 



million square feet, provide the company's stores with brand-name products from 
more than 3,000 manufacturers. Big Lots offers merchandise at 20 to 40 percent 
below most discount retailers and up to 70 percent below conventional retailers. 
Founded in 1967, the company employs more than 40,000 associates across the 
U.S. By creating excitement with brand name closeouts and bargains through a 
unique shopping experience, Big Lots meets the needs of customers by 
providing an assortment of merchandise including consumables, seasonal 
products, furniture and home decor, housewares, toys, and gifts. Big Lots is 
traded on the New York Stock Exchange under the symbol BLI. 
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